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Semester-wi les of the Papers in m B.Com.
Year | Sem. Course Code | Paper Title Theory/Practical | Credits
| | C010101T Business Organisation Theory b
C010102T Business Statistics Theory 6
CO10103T Business Communication Theory 6
C010104T Introduction to Computer Application Theory 6
I I C010201T Business Management Theory 6
C010202T Financial Accounting Theory ]
CO10203P Computerised Accﬂﬁnling Practical 2
C010204T Essentials of E-Commerce Theory 6
CO10208T Business Economics Theory 6
| 2 I Co10301T Company Law Them*}, 6
C010302T Cost Accounting Theory 6
C010303T Business Regulatory Framework Theory 6
CO10304T Inventory MEnagmcnt Theory 6
2 v CO10401T Income Tax Law and Accounts Theory 6
CO10402T Fundamentals of Marketing Theory 4
CO10403P Digital Marketing Practical 2
CO10404T Fundamentals of Entrepreneurship Theory 6
CO10405T Tourism and Travel Management Theory 6
3 V Co10500T Corporate Accounting d Theory 5
| CO10502T Goods and Services Tax Theory 3
| CO10503T Business Finance Theory 5
| CO10504T | Principles and Practices of Insurance Theory e
CO10505T Monetary Theory and Banking in India Theory 5
3 Vi CO10601T Accounting for Managers Theory 5
CO10602T | Auditing Theory 5
CO10603R Comprehensive Viva Viva 5
C010604T Financial Institutions and Market Theory 5
CO10605T Human Resource Management Theory 5
C010606T Business Ethics and Corporate Governance Theory 5

Moy
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Programme: B.Com, Year: First Semester: |'irst

Subject: Commerce

Course Code: CO10101T Course Title: Business Organization
Credits: 6 Core Compulsory / Elective: Compulsary
Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures: W)

Linit

Topics

No. of
Lectures

Business: Concept, Meaning, Features, Stages ofdevelopment of business and|
importance of business. Classification of Business Activitics. Meaning,
Characteristics, Importance and Objectives of Business Organization, Evolutio
of Business Organisation. Difference between Plant . Firm and Industry ang
Business & Trade, and Profession & WVocation, Modern Business and thein
Characteristics.

22

11

i — ———

Promotion of Business: Considerations in Establishing New Business. Qualities
of a Successful Businessman. Forms of Business Organisation: Sole
Proprietorship, Partnership, Joint Stock Compantes & Co-operatives and their]
Characteristics, relative merits and demerits, Difference between Private a
Public Company, Concept of One Person Company and LLP.

Plant Location: Concept, Meaning. Importance, FactorsAftecting Plant Location

Alfred Weber’s and Sargent Florence’s Theories of Location. Plant Layoul —
Meaning. Objectives, Importance, Tvpes and Principles of Layout. Factor
Affecting Layoul. Size of Business Unit—: Criteria for Measuring the Size an
Factors Affecting the Size. Optimum Size and factors determining the Optimu

Size.

23

v

Business Combination: Meaning, Characteristics, Objectives, Causes, Forms
and Kinds of Business Combination.Rationalisation:Meaning, Characteristics,
Objectives, Principles, Merits and demerits.

20

L

Suggested Readings:

. Gupta, C.B., “Business Organisation”, Mayur Publiction.

4. Bhusan Y. K.. “Business Organization™. Sultan Chand & Sons.

~ote: Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Open for all

2 Singh, B.P., Chhabra, T.N., “An Introduction to Business Organisation&Management”, Kitab Mahal.

3. Sherlekar. S.A., &Sherlekar, V.S, “Modern Business Organization &
Managemen! Systems Approach Mumbai™, Himalava Publishing House.

Prakash. lagdish. “Business Organistaton and Management”, Kitab MahalPublishers (Hindi and English)

Motuey.

il
y
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Programme: B.Com. Year: First Semester: Iirsl

Subject: Commerce

Couwrse Code: CO10102T Course Title: Business Statistics

Course outcomes: The purpose of this paper is o inculcate and analytical ability
among the students.

Credits: 6 Core Compulsory / Elective: Compulson

Max. Marks: 25+75

Min. Passing Marks:lﬂ-rl-ﬂ

Total No. of Leclures: Y

Linit

Topics

No. of
Lectures

Evolution of Statistics in Indian, contribution of Indian Statistics Prof.
Prasanta Chandra Mahalanobis. Introduction to Statistics: Meaning, Scope,
Importance and Limitation, Statistical Investigation- Planning ana

organization, Statistical units, Methods of Investigation, Census an
Sampling. Collection of Data- Primary and Secondary Data, Editing of Dat
Classification of data, Frequency Distribution and Statistical Series.
Tabulation of Data Diagrammatical and Graphical Presentation of Data.

Measures of Central Tendency — Mean, Median, Mode, Quartile, Decile,
Percentile, Geometric and Harmonic Mean; Dispersion — Range, Quartiij

Deviation, Mean Deviation, Standard Deviation and its Co- efficient, Co
efficient of Variation and Variance, Test of Skewness and Dispersion, It
Importance, Co-etlicientol Skewness.

25

1]

| Rank Coeflicient of Correlation, concurrent method. Probable Emmor &

Correlation- Meaning. application, types and degree ofcorrelation. Methods-
Scatter Diagram, Karl Pearson’s CoefYicient of Correlation, Spearman’s

Standard Error.

v

Analysis of Time Series: -Meaning, Importance and Components of a Tim
Series. Decomposition of Time Series: - Moving Average Method an
Method of Least square.

Index Number: - Meaning, Types and Uses, Methods of constructing Price
Index Number, Fixed — BaseMethod, Chain-Base Method, Base conversion|
Base shifting deflating and splicing. Consumer Price Index Number,
Fisher's Ideal Index Number, Reversibility Test- Time and Factor;

Snggested Readings:

I. Heinz, Kohler: Statistics tor Business & Economics, HarperCollins:
2. Gupra, §.C. Fundamental of Statistics, Himalaya Publication.

3. Sharma J.K., Business Statistics, Pearson Education.

4. Gupta S5.P. & Gupia Archana, Elementary Statistics, (English and Hindi) SultanChand & Sons. New Delhi.
Note: Latest edition of the text books should be used.
This course can be opted as an elective by the students of following subjects:Opcn lor all

Mo

s
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Programme: B.Com. Year: First Semester: | it

Subject: Commerce

Course Code: CO101037

Course Title; Business Communication

Credits: 6 Core Compulsory / Elective: Elective

Max. Marks: 25+75 Min. Passing Marks: 10+25

Total No. of Lectures: 90

Unit

Topics

No. of
Lectures

Introduction : Process and Importance of Communication, Types of

| Communication (verbal &Non Verbal), Different forms of Communication.
| Barriers to Communication:Linguistic Barricrs, Psychological Barriers,
Interpersonal Barriers, Cultural Barriers, Physical Barriers, Organizational
Barriers. Role, effects and advantages of technology in Business
Communication like email, text messaging, instant messaging and modern
techniques like video conferencing, social networking. Strategic
importance of e-communication.

22

NON-Verbal Aspects of Communicating: Body Language, Kinesics
Proxemics, Paralanguage. Effective Listening: Principles of Eﬁi:ctivJ
listening, Factors affecting listening exercises, Oral, Written and videa
ls:ssinna Interviewing skills: Appearing in interviews, Writing resume and
letter of application. Modemn forms of communicating: E-Mail, Video

'Cunferencing ele.

21

i

Business language and presentation : Importance of Business language,
Vocabulary Words often confused Words often misspelt,.Oral Presentation

mportance, Characteristics, Presentation Plan, Power point presentation,

isual aids.
‘riting skills: Planning business messages, Rewritingand editing. The firs{
raft and Reconstructing the finaldraft.

ice Correspondence: Official Letter, Semi Official Letter And

Memorandum,

3]

v

Report Writing : ldentify the types of reports, define the basic format ofg)
report, identify the steps of report writing, write a report meeting the format
requirements, determine the process of wriling a reporl, importance of!
including visuals such as tables, diagrams and charts in writing
report, apply citation rules (APA style documentation)in reports.

16

Suggested Readings:

- 2. Bovee, and Thill, Business Communication Today, Pearson Education

| 3 Shiriey, Taylor, Communication for Business, Pearson Education

4. Locker and Kaczmarek, Business Communication: Building Critical Skills, TMH

J. Misra, A.K.. Business Communication (Hindi), Sahitva Bhawan Publications Agra

Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Open for all

. Lesikar, R.V. & Flatley, M.E.; Basic Business Communication Skills for Empowering the Internet Generation|
Tata McGraw Hill Publishing Company Ltd. New Delhi.

Mawvel
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Programme: [3.Com. Year: FFirst Semester: |'irst

Subject: Commerce

Course Code: CO10104

Course Title: Introduction to Computer Application

Credits: 6 Core Compulsory / Elective: Elective

Max. Marks: 25+75 Min. Passing Marks:10+23

Total No. of Lectures: 90

spelling checks, Data Communication Networking-LAN& WANS,

document, Editing, formanting and printing document using tools such as

Unit Topics No. of
| Lectures
- Computer: An Introduction- Computer in Business, Elements nl‘Cnmpulei
System Set-up; Indian computing Environment, components of a compute
system, Generations of computer and computer languages;, Software PC-
I Software packages-An introduction, Disk Operating system and windows! 22
Number systems and codes.
| Relevance of Data Base Management Systems and Interpretations of]
I - Applications; DBMS systemNetwork, Hierarchical and relational database, 21
application of DBMS systems. :
Data Base Language, dbase package, Basics of da_t.;:pmcessing; Dalﬂ
Hierarchy and Data file structure, Data files organizations; Master an
11 Transaction file. Programme development cycle, Management of data, 25
processing svstems in Business organization.
- |[Word processing: Meaning and role of word processing in creating of 2

R R

Suggested Readings:
1. Gill, N, S. *Handbook of Computer Fundamentals”, Khanna Publishing House,Delhi
Shrivastava™ Fundamental of Computer& Information Systems™ (WileyDreamtech)
Leon A and Leon M ., * Introduction to Computers™ ( Vikas, 1st Edition).
R.S. Salaria, “Computer Fundamenials”, Khanna Publishing House, Delhi.
Norton P., “Introduction to Computers”, (TATA McGraw Hill)
Leon “Fundamentals of Information Technology™, (Vikas)
. Ravichandran, A., “Computers Today”, Khanna Publishing House, Delhi.
Sinha, P.K., “Computer Fundamental”, BPB Publications (Hindi and English)
Laudon & Laudon, “Management Information System™
Note- Latest edition of the text books should be used.

This course can be opled as an elective by the srudents of following subjects:Opeq for ail

Moey.
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Programme: B.Com, Year: First Semester: Scoond

Subject: Commerce

Course Code; CO102017T

Course Title: Business Management

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 Min. Passing Marks:10+235

Total No. of Lectures: 90

Unit

Topics

No, of
Lectures

Introduction: Concept, Characteristics, Nature,Process and Significance o
Eanagcm::nt: An overview of functional arcas ofManagement; Developmen
of

Management Thought; Classical and Neo Classical System
ontingency Approach. System Approach.
anagement in Indian Ethos & culture

24

Planning: Concept, Characteristics, Process, Importanceand Types, Criteria of
effective planning. Decision- Making: Concept, Process, Types and
Importance. Management by Objectives. Organisation: Concept, Nature.
Process and Significance. Authority and Responsibility Relationships.
Centralization and Decentralization. Departmentation,

24

1l

Direction: Concept and Techniques. Coordination as an Essence ol
Management. Communication- Nature, Process, Importance, Types.
Networks and Barriers. Effective Communication. Metivation- Concepl,
Types, Importance, Theories- Maslow, Herzberg, McGregor, Ouchi,
Financial and Non-Financial Incentives. Leadership: Meaning, Concept,
Functions and Leadership styles, Likert’s Four System of Leadership.

2]

v

Controlling: Meaning, Importance and Process, Effective Control System
Techniques of Control, Management of Change:Concept, Nature , Types of
Changes and Process of Planned Change, Resistance to Change and
methods ofreducing resistance to change.

Suggested Readings:

l. Gupta, C.B., “Business Organisation™, Mayur Publiction.

2. Singh, B.P., Chhabra, T.N., “An Introduction to Business Organisation&Management”, Kitab Mahal.

3. Sherlekar, S.A. and Sherlekar, V.S, “Modern Business Organization & Management Systems Approach
Mumbai”, Himalaya Publishing House.

ol R

Bhusan Y. K., *Business Organization”, Sultan Chand &Sons,
Jagdish Prakash, “Business Organistaton and Management”, Kitab Mahalpublishers.
Agarwal K.K., “Business Organisation and Management™,

loshi, G.L., “Vyavasayik Sanghathan Evam Prabandha”.
Prasad, Jagdish, “Vyavasayik Sanghathan Evam Prabandha".
This course can be opted as an clective by the students of following subjects:Open for all

Move
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Programme: B.Com. Year: Firsl Semester: Scoond

Subject: Commerce

Course Code: CO10202T

Course Title: Financial Accounting

Credits: 4 Core Compulsory / Elective: Compulsory

Max. Marks: Min. Passing Marks:

Total No. of Lectures: 61

Unit

Topics

No. of
Lectures

Evolution of Accounting in India : Contribution of Shri Kalyan Subraman
Alyar (K.S. Alyar) 1859-1940 known as father of Accountancy in India
Introduction of Indian Accounting System Nature and scope of Accounting,
Generally Accepted Accounting Principles: Concepts and Conventions,
Indian. Accounting Standards. Accounting Mechanics: Double Entry
System, Preparation of Journal, Ledger and Trial Balance,Profit and Loss
AJc, Balance Sheet, Concept of Income and its Measurement.

15

- &Vendor, Interest suspense accounl.

Hire Purchase Accounts - Accounting Records in the Books of Hire
Purchaser and Vendor, Different Methods of Calculation of Interest and
Cash Price, Maintenance of Suspense Account, Default in Payment an

Partial Returns of Goods.

Installment Payment System - Difference between Hire Purchase an

Installment Payment System. Accounting Records in the book of Purchaser

12

Departmental Accounts - Meaning, Objects and Importance, Advantage
Methods of Departmental Accounts, Final Accounts of Non Corporat
Departmental Business, Allocation of Indirect Expenses.

Branch Accounts - Meaning and Objectives of BranchAccount, Impn:nrru:ms:t'.l
and Advantages, Classification ofBranches, Accounting of Branch Accounts

under various Methods including Foreign Branch.
|

15

v

Royalty Accounts - Accounting Records for Rovalty in the books o
Landlords and Lessee, Recoupment of Shortworking, Sub - lease, Sh
working Reserve Account, Nazarana.

Insolvency Accounts- (for indviduals/sole trade only)» main provisions o
IBC 2016, Preparation of Accounts under latest provisons |

Insurance Claims - Computation of claim under loss of Stock Policy kf
|LLoss of Profit policy.

“oa LN

F Suggested Readings:
Jain & Naranag, “Advanced Accounts”, Jain Book Agency.

Gupta, K.G & Others, K.G Publications, Modinagar.
Gupta, R. L. & Radhaswamy, M., Financial Accounting: Sultan Chand and sons.

Shukla, M.C., Grewal T.S. & Gupta, S.C., Advanced Accounts: S. Chand &Co.
Maheshwari S.N. & Maheshwari S. K, "“A text book of Accounting forManagement”, Vikas Publication,

Note- Latest edition of the text books should be used.

This course can be opted as an elective by the students of following subjects:Open Tor all
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Programme: I3.Com, Year: First Semester: Sceond

SUbjﬂC'.: Commerce

Course Code: CO10203P Course Title: Computerised Accounting { Practical)
Credits: 2 Core Compulsory / Elective: Compulsory
Max. Marks: Min. Passing Marks:

Total No. of Practical Labs: 30

Unit

Topics

No. of
Hours

Computerised Accounting- Concept, Objectives, Advantages And
Limitations, Types Of Accounting Information; Users Of Accounting
Information And Their Needs.

Qualitative Characteristics Of Accounting Information. Role Of Accounting

In Business.

I

(A) Introduction To Computers (Elements, Capabilities.Limitations Of

N System.

Introduction To Computer And Accounting
Information System {[AIS):

Computer System). .
(B)lntmdumiun To Operating Software, Utility
Software And Application Software. Introduction To Accounting
Information System (AIS) As A Pan Of Management Information

i

Computerised Accounting Systems: Computerized Accounts by
using any popular accounting software; Creating a Company;
Configure and Features settings; Creating Accounting Ledgers and
Groups; Creating Stock Items and Groups; Vouchers Entry;
'Generating Reports - Cash Book, Ledger Accounts, Trial Balance,
Profit and Loss Account, Balance Sheet,Funds Flow Statement, Cash
Flow Statement Selecting and shutting a Company; Backup and
Restore data of a Company.

—

22

2
:
4. Robert N Anthony, David Hawkins, Kenneth A, Merchant, Accounting: Textond Cases. McGraw-

th

e

Suggested Rendings:
| L.

Computerized Accounting System For B.Com. by Ajay Sharma and Manoj Bansal

. Computerized Accounting System by Neeraj Goyal and Rohit Sachdeva

Computer Based Accounting by C Mohan Luneja, Sandeep Bansal and Rama Bansal

Education,

Charles T. Horngren and Donna Philbrick, Introduction to Financiol Accounting,
Pearson Education.

M.C.Shukla, T.5. Grewal and 5.C.Gupta. Advanced Accounts. Vol.-1. 5. Chand & Co.,New Delhi,
. S.N. Maheshwari, and. 5. K. Maheshwari. Financial Accounting. VikasPublishing House, New

Delhi.

This course can be opted as an elective by the students of following subjects:Open for all

Hill

Hoxvﬁ,

=

Scanned with CamScanner




Programme: B.Com. Year: First

Semester: Second

—

Subject:

Commerce

Course Code: CO102047

Course Title: Fssentials ol F-commerce

Credits: ¢

Core Compulsory / Elective: | lective

Max. Marks: 25+75

Min. Passing Marks: 10423

Total No. of Lectures: 9{)

L nit Topics

No. of
lLectures

Internet and Commerce: Business Operations in Commerce Praclices Vs

Consumers, And Society; Limitation of E-Commerce.

Traditiona! Business Practices; Benefits of E-Commerce to Organization. 20

Application in B2C: Consumers Shopping Procedure on The Internet]
Products in B2C Model: E-Brokers; Broker- Based Service Online; Onling
Travel Tourism Services; Benefits and Impact of E-Commerce on Travel

i Industry. Online Stock Trading and Its Benefits; 25

Online Banking and Its Benefit: Online Financial Services and its Future,

I
Application in B2B: Applications of B2B: Key Technologies for B2B.
- Characteristics of The Supplier Oriented Marketplace, Buyer Oriented

ni | Marketplace and Intermediate Oriented Marketplace; Just in Time 30

Delivery in B2B.

Epplicnliuns in Governance: EDI In
B

v usiness,Business-To-Government

IGovernment; E-Governance Models;

ovarnance.

overnance Applications Of The Internet, Concept Of Govemment-To-

Governance, E Government; E

And Citizen-To- 15
Private Sector Interface In E

Suggested Readings:

l. Ptloseph Of E-Commerce Are Indian Perspective Php Learning Private Limited

2. Nidhi Dhawan Introduction To E-Commerce International Book House PrivateLimited
3. Agarwa! Kamlesh And And Agarwal Diksha Bridge To The Online To A FromiNew Delhi India Macmillan

India (Hindi and English)

4. Manali- Danielle Internet And Internet Engineering
e

Tata Mcgraw-Hill New Delhi.

. Pandey- Concept Of E-Commerce, S.K. Kataria And Sons(Hindi and English)Note- Latest edition of the text

books should be used.

This course can be opted as an elective by the students of following subjects:Open for all

A
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S

Programme: B.Com.

I

Year: IFirst

Semester: Scecond

Subject; Commerce

Course Code:; CO10205T

Course Title: Business Economics

Credits: 6

Core Compulsory / Elective: I iective

Max. Marks: 254735

Min. Passing Marks:10+25

|

Total No. of Lectures: Vi)

Unit

Topics

No. of
Lectures

Introduction: Meaning , Nature And Scope of BusinessEconomics.
Population Theory. Law of Demand. Law OfMarginal Diminishing Utility,
Elasticity Of Demand,Concept And Measurement Of Elasticity Of
DemandPrice. Income, Cross Elasticity, Determinants, Of Elasticity Of
Demand Importance Of Elasticity OfDemand.

Thoughts of Famous Economist of India Including - Kautilva.

22

Theory Of Cost: Short Run And Long Run Cost Curve Traditional And
Modern Approaches. Production, Function: Law Of Variable Proportion;
Properties RideLine, Optimum Factor Combination And Expansion Path;
Return To Scale; Imernal And External Economics And Diseconomies.

3l

Market Structure & Pricing: Concept, Types of Markets:

Pertect Competition- Characteristics, Price Determination under Perfect
Competition.

Monopoly- characteristics and Price Determination under

Monopoly.

Oligopoly- Characteristics, Pricing Policy.

21

v

_|Rate Under Perfect Competition And Monopoly, Rent Concept, Modern

Business Cyele: Various Phases And Its Causes; Theory Of Distribution:
Marginal Productivity Theory, Wage- Meaning, Determination Of Wage

Theories Of Rent, Interest Concept, And Theories Of Interest, Profit- Concept

And Thearses OF Profit.

16

i
{
r
|

Suggested Readings:

I. Geetika, “Managerial Economics”, McGraw-Hill Education,
L. Thomas & Maurice, “Managerial Economics: Concepts and Applications™ (STE), ,McGraw Hill Education.

¥. Ahuja, H.L, “Managerial Economiecs”, §.Chand.

4. Dwivedi, D N.. “Managerial Economics”, Vikas Publication.

§. Mithans, D.M.. “Managerial Economics- Theory and Applications”, HimalayaPublicalions
b

. Gapta, G., “Managerial Economics™. McGraw-Hill Education (IndiajPvi Limited
7. Seth, M.L., “Principles of Economics”, Lakshmi Narain Agrawal EducationalPublishers, Agra
8. Vaish & Sunderm, “Principies of Economics™, Ratan Prakashan Mandir
9. Jhingan, M.L.. “Managerial Economics -1E”, Vrinda Pub
10.dhingan M. L., Vyashthi Arthashastra, Veinda Pub 1 1. Mishra, 1.P., VvashthiAriaghastra

Mote- Latest edition of the text books should be used.

I his course can be opted as an elective by the students of following subjects:Onen for all

Mowey.
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Programme: B.Com. Year: Second Semeser: ['hird

Subject: Commerce

Course Code: COL0301T Course Title: Company Law

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75 Min. Passing Marks:10+25

Total No. of Lectures: 21}

Unit

Topics
1

No. of
Lectures

Indian Companies Act 2013: Nature And Types OI Companies,
Conversion Of Public Companies Into Private Company's And Vice Versa
Formation, Promotion And Incorporation Of Companies, Memorandum Of
Association: Article Of Association;

Prospectus.

Shares: Types, Share Capital-Kinds; Allotment Of Shares, Members -
Categories, Modes Of Acquiring Membership, Rights And Liabilities;
Transfer And Transmission of Shares, Difference, Methods Of Borrowing,
Debentures, Mortgages And Fixed And Floating Charge.

22

11

Management: Directors, Types And Number Of Directors, Managin
Director, Whole Time Director - Appointment, Qualifications And
Disqualification, Duties, Vacation, Resignation And Removal, Company!
Meetings- Kinds, Quorum, Voting,

Resolution, Minutes.

25

v

|

Majority Powers And Minority Rights: Protection Of Minority Rights)
Prevention Of Oppression And Management. Mismanagement,
WindingUp-Kinds And Conduct-Petition For Winding Up,

Appointment Of Official Liquidator And Duties.

21

_

W N

Suggested Readings:
Kapoor GK. A Dhamija Sanjay ,Company Law Comprehensive Textbook OnCompanies Act 2013,

Taxmann Publication

. Singh Avtar, Company Law ,Delhi India Easiern Book Company Bharat LawHouse
. Gupta ,Company Adhinivam, Sahitya Bhawan Publication (Hindi andEnglish), Agra
Maheshward SN And SK Mzaheshwiri, A Manual Of Business Law, 2™Edition Himalava

Publishing House.
Mote- Latest edition of the text books should be used.

T'his course can be opted as an ¢lective by the students of following subjects:Uipen Lor all
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Programme: B.Com. Year: Sccond Semester: Third

Subject: Commerce

Course Code: COTO302T l Course Title: Cost Accounting

l

Credits: 6 Core Compulsory / Elective: Compulsory

Max. Marks: 25+75

Min. Passing Marks:10+25

Total No. of Lectures: 90

Unit

Topics

No. of
Lectures

Introduction: Nature, Scope and Advantages of Cost Accounting.

introduction of Cost Accounting Standard in India. Installation of Costing
System, Diflerence between Cost and Financial Accounting, C Iassiﬁcﬂlinnui
Costs. Material: Purchase, Storage and Control of Material, Stock Levels)
Inventory Control Techniques. Methods of Pricing Material Issues.

20

I

Labour: Meaning and Components of Labour Cost. Concept, hccuuntina
and Contro! of Idle time and Overtime. Methods of Wage Payment an
Incentive Plans, Labour Turnover.

Overheads: Collection, Classification, Allocation, Apportionment and
Absorption of Overheads (Primary and Secondary Distribution), Machine
Hour Rate.

20

Il

Unit Output Costing: Concept of and Need for UnitOutput Costing;
Preparation of Cost Sheet and Tender

Price; Preparation of Reconciliation Statement.

30

v

Process Costing: Preparation of Process Accounts; Treatment of Normal and

Abnormal Wastage; Treatment of Joint Product and By-product: Contrac
Costing: Preparation of Contract Account. Determination of Profit o
Completed and UncompletedContracts: Operating Costing.

20

:..n.l-.'!.-r

Delhi.

Suggested Heﬁdings:

1. Jain S.P. and Narang K.L: Cost Accounting; Kalyani New Delhi.
2. Maheshwari S.N: Advanced Problems and Solutions in Cost Accounting; SultanChand. New Delhi. (Hindi and
English)

Tulsian P.C: Practical Costing: Vikas, New Delhi.

. Garg A. K.; Cost Accounting: An Analytical Study, Swati Publication, Meerut.
Horngren, Charles, Foster and Datar: Cost Accounting - A Managerial Emphasis;Prentice-Hall of India, New

Note- Latest edition of the text books should be used.
This course can be opted as an elective by the students of following subjects:Open for all
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Programme: B.Com.

Year: Sccond

Semester: 1 hird

Subject: Commerce

Course Code: CO1030371

Course Title: Business Regulatory Frumewaork

Credits: &

Core Compulsory / Elective: I'lective

Max. Marks: 25+75

Min. Passing Marks:10+25

Total No. of Lectures: 9

Unit Topies No. of
Lectures
Indian Contract Act, 1872: Definition & Nature of Contract, Classification]
: Offer & Acceplance; Capacity of Parties; Free Consent: Consideration; 20
Legality of Objects
Void Agreements; Performance of Contracts; Discharge of Contract]
T Contingent Contracts; Quasi Contracts; Remedies for Breach of Contract, 24
Special Contracts: Indemnity & Guarantee: Bailment & Pledge; Contract of
Agency.
Sale of Goods Act, 1930: Contract of Sale of Goods, Conditions &
m Warranties; Transfer of Ownership; Performance of the Contract: 15
Remedial Measures;
Auction able Claims.
- A. The Consumer Protection Act Zﬂiﬂ, Main Provisions 21

B. The Limited Liability Partnership Act, 2008-Main Provisions

C. The U.P Shops and Commercial Establishment Act - Main Provisions

2
3.
4

S

F

Suggested Readings:

Kucha! M.C: Business Law: Vikas Publishing House, New Delhi.

. Chandha P.R: Business Law; Galgotia, New Delhi.

Kapoor N.D: Business Law; Sultan Chand & Sons, New Delhi. (Hindi and English)

Tulsian, P.C.. Business Law, New Delhi, Tata McGraw Hill.

Note- Latest edition of the text books should be used.

T'his course can be opted as an elective by the students of following subjects:Open for all

. Desai T.R.: Indian Contract Act, Sale of Goods Act and Partnership Act; S.C.Sarkar & Sons Pvi. Lid.,
Kolkata.

)
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Programme: 13.Com, Year: Second Semester: | hird

Subj:ct; Commerce

Course Code: CO103041

Course Title: Inventory Management

Credits: 6 Core Compulsory / Elective: Flective

Max. Marks: 25+75

Min. Passing Marks:10+25

Total No. of Lectures: Y0

Unit

Topics

No. of
Lectures

Inventory Management: Concept, meaning, Inventory Management

Management, How to improve inventory management, perpetual inventor
system & Periodic Inventory System, inventory costs, Role of Invent
Management, Methods of Inventory Management, Benefits of good
Inventory Management.

Process, Why inventory management is important? Principles of Inv:ntj

22

il

| Provisions of Accounting standard-2 (As-2) for valuation of Inventories.

Concept and Valuation of Inventory: Concept and Objectives of

Inventory, Need for holding Inventory, Planning and controlling

Inventory levels, Effects of excess inventory on business, Product
Classification, Product Coding, Lead Time,

Replenishment Methods.

26

e ———

Accounting for material Losses & Obsolescence: Material Losses- Waste,
Scrap, Spollage, Defective work, Rejections.

iObsolescence: Meaning, Reasons, Disposal of obsolete and scrap items,

lCon!mI of obsolescence and scrap.

v

"Hl’#ﬂl"ﬂf}’ Control: Concept and Meaning ofinventory Control, Objectives
and Importance and Essentials of Inventory Control, Types of Inventory.
_[Techniques of Inventory Control - EOQ, ROP, ABC, VED, JIT,

Determination of Inventory levels, Impact of Inventory Inaccuracy.

24

Suggested Readings:

N -h-hJ!‘nJ:—-

Muller M. Essentials of Inventory Management, AMACON,

Narayan P. Inventory Management, Excel Books.

. Gopalkrishnan P. Materials Management, PHI Leaming Pvi. Lid.

. Chitale A K. & Gupta R.C. Materials Management, PHI Learning Pvt.Lid.

. Chapman Stephen Introduction to Materials Management, PearsonPublishing,

Note- Latest edition of the text books should be used.

This course can be opled as an elective by the students of following subjects:Open for all

¥ o
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Programme: 13.Com,

Year: Second

Semester: | ourth

Subject: Commeree

Course Code: CD1040171
|

Course Title: Income Tax Law and Accounts

Credits: 6

Core Compulsory / Elective: Compulsors

Max. Marks: 25+75

Min. Passing Marks: 10+25

Total No. of Lectures: 90

Unit Topics No. of
Lectures
Evolution of Taxation System in India.
Introduction, Important Definitions: Assessee, Person, Income, Total Income,
Assessment Year & Previous Year. Agricultural Income & its assessment,
! Residence & Tax Liability (Basis of Charge). Capital & Revenue. 22
Exempted Incomes.
Income from Salaries, Income from House Property. Profits and Gains of
11 . : o 3l
Business and Profession,Depreciation.
- Capital gains, Income from Other Sources, Deductions From Gross Total -i
Income, Computation of Tax Liability of an Individual.
Set off and carry forward of losses and Clubbing of Income, Procedure of
Assessment, Advance Payment of Tax and Deduction of Tax at Source.
v ~ [Basics of filling of Returns: Types of ITR, Form 16 & Form 26AS. 16

Suggested Readings:

1. Singhanai V.K: Students’ Guide to Income Tax: Taxmann, Delhi.

2. Mehrotra H.C: Income Tax Law & Accounts: Sahitya Bhawan, Agra. (Hindi andEnglish)
3. Girish Ahuja and Ravi Gupta: Systematic approach to income tax; Sahitya BhawanPublications, New Delhi. (Hindi

and English)

4. Jain, R.K.. Income Tax Law and Accounts (Hindi and English), SBPD Publications,Agra
5. Agarwal , B.K, Income Tax Law and Accounts (Hindi and English),Nirupam Sahitva Sadan , Agra

Note- Latest edition of the text books should be used.

This course can be opted as an elective by the studenis of following subjects:Open for all

Vowel 7AW
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Programme: 3.Com. Year: Sceond Semester: IFourth

Subject: Commerce

Course Code: Cti1040271

Course Title: Fundamentals of Marketing

Credits: 4 Core Compulsory / Elective: Compulsory

Max. Marks: Min. Passing Marks:

Total No. of Leclures: 60

L nit

Topics

No. of
Lectures

Introduction: Nature, scope and importance of marketing; Evolution of
marketing concepts; Marketing mix; Marketing environment. Micro and
Macro environmental factors.

Consumer Behaviour = An Overview: Consumerbuying process; Factprﬁ

influencing consumer buying decisions.

15

Market Selection: Market segmentation — concepl, importance and bases;
Target markel selection; Positioning concepl, importance and bases: Fmduq
differentiation vs. market segmentation,

Product: Meaning and importance. Product classifications; Concept of

{pmducl mix: Branding, packaging and labelling; Afier-sales services
F‘

roduct life-cycle: New Product Development.

15

“lconcept and their distinctive characteristics; Promotion mix; Factors

Pricing: Significance; Factors affecting price of a product: Major pricing
methods; Pricing policies and strategies.

Promotion: Nature and importance of promotion; Promotion Tools3
advertising. personal selling, public relations; sales promotion and publicity -

affecting promotion mix decisions; and Integrated Marketing
Communication Approach.

|5

v

distribution channels; Wholesaling and retailing; Factors affecting choice o
distribution channel; Distribution Logistics; Meaning, importance an
fdecisiuns. 1

Distribution: Channels of distribution - meaning and importance: Types c]

Retaillng: Types of retailing — store based and non- store based retailing
chain stores, specialty stores, supermarkets, retail vending machines. mai
order houses, retail cooperatives; Management of retailing operations: &
overview: Retailing in India: changing scenario.

Recent developments in marketing: Social Marketing, Online Marketing
Direct Marketing, Services Marketing, Green Marketing, Relationshi
Marketing, Rural marketing.

15

Mowe? 2N
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Suggested Readings:

l. Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha,Marketing Management: A
South Asian Perspective, Pearson Education.

2. Palmer, Adrian, Introduction 1o Marketing, Oxford University Press, UK
3. Lamb. Charles W.: Hair. Joseph I, and Carl McDaniel. Principles of Marketing.South Western Publishing, Ohio
4., Chhabra, T.N., Principles ot Marketing, Sun India Publication.

5. Kumar, Arun & N. Meenakshi, Marketing Management. Vikas Publications.
(Hindi and English)

6. McCanhy, E. Jerome., and William D. Perreault, Basic Muarkeung, Richard D.lrwin.
7. Pride, William M., and D.C. Ferell. Marketing: Planning, Implementaiion &Control, Cengage Learning.
8. Majaro. Simon, The Essence of Marketing. Prentice Hall, New Delhi.

9. Zikmund, William G. and Michacl D' Amico, Marketing: Creating and KeepingCustomers in an E-Commerce
World, Thomson Learning.

10, Etzel. Michael J, Walker, Brucc J., Staton, William ). and Ajay Pandit.Marketing Concepts and
Cases. Tala McGraw Hill (Special Indian Edition).

1 1. McCarthy, E. Jerome: Cannon, loseph P.. and William D. Perrault, Jr.. BasicMarketing: A Managerial
Approach, McGraw Hills.

Note- Latest edition of the text books should be used.
This course can be opled as an elective by the students of following subjecis:Open Tor all

Mowe] W
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Programme: B.Com, Year: Second Semester: Fourth

Subject: Commerce

Course Code; CO10403P Course Title: Digital Marketing (Practical)
Credits: 2 Core Compulsory / Elective: Compulsory
Max. Marks: Min. Passing Marks:

Total No. of Practical Labs: 30

Unit

No. of

Topics 2l

Introduction of the digital marketing, Digital vs. Real Marketing, Digital
Marketing Channels, Creating initial digital marketing plan, Content
management, SWOT analysis, Target group analysis. 4

I

Web design, Optimization of Web sites, MS Expression 6
Web, Creating web sites, SEO Optimization, Writing the SEQ contemt,

Writing the SEO content, Google AdWords- creating accounts, Google Ad
Words- Lypes.

i

Introduction to CRM, CRM platform, CRM models, CRM strategy,
Introduction to Web analytics, Web analvtics — levels, Introduction of Socia
Media Marketing, Social Media Marketing plan, Facebook Ads, Creatin

Facebook Ads, Ads Visibility, Business opportunities and Instagram options
Eptimizalinn of Instagram profiles. Integrating Instagram with a Web Sit 10
nd other socigl networks, Keeping up with posts.

I
-' v

Creating business accounts on YouTube, YouTube Advertising. YouTu
Analytics, E-mail marketing, E- mail marketing plan, E-mail marketin
campaign analysis, Keeping up with conversions, Digital Marketin 10
Budgeting - resource planning, cost estimating, cost budgeting. cost control.

I 1 Suggested Readings:

E; Chaffey, D, F.E. Chadwick, R. Mayer, and K. Johnston . Intemet Marketing:Strategy, Implementation, and
Psactice, Pearson India

| p.A ¥raan. Raymond D.. Alexa Fox, and Judy Strauss . E- Marketing. Routledge
3. Gupra, Seema . Digital Marketing. McGraw Hill Education (India) Private Ltd.

4. Kapoor, Neeru. E-Marketing, Pinnacle leaming

| 3. Kotles, Pailip. Hermawan Kartajaya, and [wan Setiawan . Digital Marketing:
4.0 Movimg from Traditional s Dvgital. Pearson India

the Digital Generation.

r
I
: . Ryan, Danessn and Jawes Calvin . Understandisng Digntal Markevimg:Mirketing Strategies for engaging
|

Now= Latest edition of the text hooks showld be used.
This course can be apted as an efective by the students of tallowing subjects:typen for i

Moy,
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Programme: 13.Com. Year: Second Semester: |ourth

Subject: Commerce

Course Code: CO10404 1 Course Title: Fundamentals ol Entrepreneurship

Credits: 6 Core Compulsory / Elective: Elective

Max. Marks: 25+75

Min, Passing Marks:10+235

Total No. of Lectures: 90

Umit

Topics

No. of
Lectures

Entrepreneurship: Meaning. Concept, Characleristics, Need, Functions,
Theories of Entrepreneurship. Entrepreneur:  Meaning, Characleristics,
Qualities,Functions, Types, Difference between Entrepreneurship &

Entrepreneur. Difference between Entrepreneur, Intrapreneur & Manager.
Entreprencurship & Environment.

Success story of some renouned Indian Emtcpren:urs.

Entrepreneurship Development Programme (EDP): Meaning, Need,
biective, Steps, Outline, Achievements, Government Assistance an
Incentives, Women Entrepreneurship: Meaning, Characteristics, Problems ana
teps taken to promote Women Entreprencur. Qualities of Wome
Entrepreneur.

22

3l

Promotion of a Venture: Concept of Projects, Project Identification,
Formulation and Report, Project Appraisal. Product Selection and
Techniques, Raising of Funds: Concept, Need, Types and Sources.

21

v

MSME Business: Process of Establishing MSME Business, Nature,

bjectives and Importance of MSME Business. Role of Financial Institution
in Financing of MSME Business, Infrastructural Facilities. Lega
Requirements for Establishment of New Unit. Entrepreneurial Consultanc
Process and Meihods.

Suggested Readings:
1. Desai, Vasant, “Dynamics of Entrepreneurial Development and Management™,Himalaya Publishing House

Desai, Vasant, "Management of Small Scale Industry™, Generic
Drucker, Perer, “Innovation and Entreprencurship”, Harper Business; Reprintedition

Gupta, C.B. & Srinivasan, N.P., “Entrepreneurship Development”, S. Chand

Pareek, Udai& Ven, “Developing Entrepreneurship book on Learning System™
Agrawal, R.C., “UdyamitaVikas"(Hindi)

2
3
4
5.  Kenneth, P.Van, "Entrepreneurship and Small Business Management"
6
7
§

Khanka, S.5. “Entrepreneurship Development”, S. Chand & Company

Note- Latest edition of the text books should be used.

I'his course can be opted as an elective by the students of following subjects:Open for all
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